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Reasons Advisors May Avoid Engaging on LinkedIn 

I don’t want to appear 
salesy or overly 

promotional

I want to keep my 
personal and work life 

separate

I don’t have time for 
(another) social media

I’d rather steer clear of 
compliance concerns



What Made Me Successful In Real Life

I don’t want to appear 
salesy or overly 

promotional

I want to keep my 
personal and work life 

separate

I don’t have time for 
(another) social media

I’d rather steer clear of 
compliance concerns

Combining My Personal 
& Professional

Connecting People & 
New Ideas

Curiosity & Learning

Celebrating & 
Sharing



TODAY’S FOCUS:

Let’s Start With WHY (Then What) 

“People don’t buy what you do; 
they buy why you do it. And what 
you do simply proves what you 
believe.” 

—Simon Sinek

❖ Showcasing You: Values, Strengths, Aspirations
❖ Networking: Who and How to Connect
❖ Ongoing Engagement with your Network
❖ Engaging Q&A



❖ Descriptive LinkedIn Heading 
(Why | What  | How)

❖ Main & Background Photos 
(Pictures tell a story)

❖ WHY? Feeds into Google 
search & other LinkedIn tools

  THINK MARKETING

Showcase You: Values, Strengths, Aspirations

220 
Char 
Max



❖ Why, What & How About                           
(first-person story, not bio)

❖ Easy Format:
❖ What do you believe?
❖ What stories from your past link to what 

you do now?
❖ What do you do now (& why)?
❖ Suggested action step

Showcase You: Values, Strengths, Aspirations

2000 
Char 
Max



❖ Highlight Expertise in Features 
(web link, LinkedIn post, video)

❖ Add context to Experience, 
Education & Volunteer
❖ One-line descriptor of firm
❖ What you do/did
❖ Attach media

Showcase You: Values, Strengths, Aspirations



Networking: Who and How to Connect
❖ Bring LinkedIn to real life networking 

(ditch business card, hyperlinks in intro 
emails, email signature)

❖ Update your Contact Info (vanity URL)
❖ Use LinkedIn AI to help manage & 

grow your network
❖ Connect with: Colleagues, Clients, 

Vendors, Family, Friends, University, 
Personal Connections

❖ LinkedIn Message (always include 
Connection request)



A Bit About the LinkedIn Algorithm…
LINKEDIN PRIORITIZES IN YOUR FEED:

❖ Posts from users you’ve engaged with who post consistently (means you 
have some control over whose posts you see)

❖ Content from overall high engagement users (means the more you engage, 
the more people who see your posts)

❖ Posts with longer comments (quality > quantity)
❖ Original content (commentary, photo & video shared directly on LinkedIn)

THE LESSON? ENGAGE, BUT ENGAGE THOUGHTFULLY



Ongoing Engagement: Extension of Real Life
❖ Engage with Others’ Posts (Likes, 

Comments, Reshares)
❖ Thoughtfully Share Own Posts 

(Articles, Photos, Videos)                  
❖ LinkedIn Prefers Original Content 

(vs. links to external sites)
❖ Tag People & Companies & Use 

Hashtags (#FPANorCal)
❖ Engage with Comments

A Real 
Person 

Post

Original 
Content 
(Article)

Tags 
Company

Reshares
Comments

Likes

Engages 
in 

Comments



Ongoing Engagement: What To Post About?

Inspiring Author/Book/Film

Celebrating Anniversary or 
Another’s Achievement

Honoring Holiday/Month

Article Related to Your Focus 
(College Saving, Gifting, Taxes, 

ESG Investing)

Life/Leadership Lesson

First In-Person Conference

Non-Profit or Volunteering Don’t Forget to 
Include Your WHY 

Story

In-Office Photo



Ongoing Engagement: The Easiest Way to Start?
RESHARE COMPANY POSTS, 
ARTICLES, VIDEOS 
❖ Resharing Company Posts 

(Ties to firm philosophy + 
adds personal voice)

❖ Sharing Article/Video with 
WHY Story (Personal story 
key)



Ongoing Engagement: Best Time to Post?

Source: https://www.contentcal.com/blog/best-time-to-post-on-linkedin-2022

KNOW YOUR NETWORK 
& EXPERIMENT

❖ Best: Tue, Wed & 
Thurs 9-12pm

❖ Worst: Sun



Ongoing Engagement: Don’t Overthink, Make Fun 

How Do You 
Measure 

Success?

PHOTOS GOOD, MULTIPLE BETTER, DOGS THE BEST



LinkedIn: You as a Real Person…Even Better 

    YOUR NEXT STEPS 

❖ A LinkedIn Profile That Showcases You: Values, Strengths, Aspirations
❖ Grow Your Network: Connect to Colleagues, Clients, Vendors, Family, Friends, 

University, Personal Connections as part of everyday real-life
❖ Engagement is Ongoing: Celebrate, Share Yourself, Engage with Your Network
❖ Share a LinkedIn Post Today About Something You Learned at FPA NorCal 

(@FPA NorCal Conference, @Tag People/Firms, #FPANorCal)



More LinkedIn Resources
CONNECTING GROWTH GLOBALLY (by Jodi Morris)

❖  “What Most People Miss on LinkedIn” (Profile)
❖  “How to Engage on LinkedIn” (Connecting & Engaging)

LINKEDIN FOR FINANCIAL ADVISORS
❖  Samantha Russell, Chief Evangelist, FMG Suite/Twenty Over Ten
❖  Sara Grillo, Consultant & “Leopard of LinkedIn Marketing for Financial Advisors”
❖  Michael Kitces, Head of Planning Strategy, Buckingham Wealth
❖  Stacy Havener, Champion of Investment Boutiques & Founder/CEO, Havener Capital Partners
❖  Stefanie Marrone, Marketing/Branding/LinkedIn for Law Firms

   Admiring someone who does LinkedIn well? Follow their lead! 

https://connectinggrowthglobally.com/2019/01/22/what-most-people-miss-on-linkedin/
https://connectinggrowthglobally.com/2020/06/30/how-to-engage-on-linkedin/
https://www.linkedin.com/in/samanthacrussell
https://www.linkedin.com/in/sgrillo/
https://www.linkedin.com/in/michaelkitces/
https://www.linkedin.com/in/stacyhavener/
https://www.linkedin.com/in/stefaniemarrone


A Special Invitation for FPA NorCal Attendees
❖ Combo group & individual coaching summer camp 
❖ Deepen LinkedIn profile & engagement strategy 
❖ Includes editing of your LinkedIn “About” story
❖ Limited to 6 participants 
❖ Register by June 10 
❖ Group session on June 20 
❖ Fee $595 

www.ConnectingGrowthGlobally.com/LinkedIn

Jodi@ConnectingGrowthGlobally.com

http://www.ConnectingGrowthGlobally.com/LinkedIn
mailto:jodi@ConnectingGrowthGlobally.com


Thank You…Let’s Connect! 

“The way we connect in the virtual 
world changes how we connect in 
the real one.” 

Jodi Morris, CFA, CFP®
Connecting Growth Globally
(415) 518-1295
Jodi@ConnectingGrowthGlobally.com
LinkedIn: @JodiMorrisSF (QR code above)

—Jodi Morris

mailto:jodi@ConnectingGrowthGlobally.com
https://www.linkedin.com/in/jodimorrissf

